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THE FOLLOWING 2022 SEASON REPORT
HAS BEEN PRODUCED TO SHARE THE

IMPACT OF DISCOVERY SPORTS EVENTS
SECOND SEASON

AS UCI TCL EVENT PROMOTER.

THE PURPOSE IS TO ALIGN MONITORED
& MEASURED RESULTS FOR OUR

STAKEHOLDER FAMILY. 

ALL THE DATA AND FIGURES IN THIS
REPORT WERE COLLECTED BETWEEN

JANUARY AND DECEMBER 2022 WITH A
MAIN FOCUS ON THE SEASON.



SUMMARY
#1

1. 1 - CALENDAR

1.2 - KEY FIGURES
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20
INTERNATIONAL 
BROADCASTERS 

81
COUNTRIES

6
CONTINENTS

BROADCASTERS

11.4 M
PROGRAMMING 

CUMULATIVE
AUDIENCE

10.5 M
HOURS VIEWED

293 H
BROADCAST TIME

44.9 M€ 
MEDIA VALUE

TV MONITORING 

43.3 M
TV PROMOTION 

CUMULATIVE 
AUDIENCE

CAMPAIGNS ACROSS
GROUP CHANNELS’ PORTFOLIO

KEY FIGURES
SEASON 2

106 K
PAGES VIEWED

TOP COUNTRIES USERS

APP/WEBSITE

UCI TCL WEBSITE

UCI TCL APP

11.5 K
TOTAL DOWNLOADS

TOP COUNTRIES USERS

15
CHANNELS 

58,9K
CLIKS

DIGITAL PROMOTION

8 M
IMPRESSIONS
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51.9 M 
IMPRESSIONS

1.2 M 
ACTIVABLE 
AUDIENCE

25.5 M 
VIDEO VIEWS

SOCIAL MEDIA

66.2 K
TOTAL 

FANBASE

3356
ONLINE

ARTICLES

4.97 B
ACCUMULATED ONLINE 

ESTIMATED REACH*

46.4 M€
ONLINE AD. MEDIA VALUE 

EQUIVALENCY

TOP COUNTRIES

39.8 M 
IMPRESSIONS

927 K 
ENGAGEMENT

10.6 M 
VIDEO VIEWS

1544
POSTS ACROSS ALL 

CHANNELS

*REACH ESTIMATES THE POTENTIAL VIEWERSHIP OF ANY PARTICULAR ARTICLE BASED ON THE NUMBER OF MONTHLY UNIQUE VISITORS TO THE SPECIFIC SOURCE. 

WEB MEDIA COVERAGE

KEY FIGURES
SEASON 2

SOCIAL MEDIA OTHER FIGURES

+18 K 
EVENT 

ATTENDANCE

200
PROMO TRAILERS

TV CAMPAIGN

BACK ON TRACK
DOCUSERIES 

15.7 M
CUMULATED REACH
AUDIENCE & PROMO

5
EPISODES ON 

EUROSPORT LINEAR & 
OTT CHANNELS  



BROADCAST
#2

2. 1 - BROADCAST MAP

2.2 - TV MONITORING



BROADCAST MAP

BROADCAST



NORTH AMERICA

SOUTH AMERICA

OCEANIA

Australia

ASIA

Japan

China

SUB-SAHARIAN AFRICA

Canada

Pan Latin America

Colombia

PAN ASIA

EUROPE
Denmark Italy Greece

Netherlands

Spain 

PAN EUROPE*

Discovery+ : Denmark, 
Finland, Italy, Netherlands, 

Norway, Sweden, UK 

WORLDWIDE

Russia

UK Poland

Switzerland France

BROADCAST MAP



TV MONITORING

BROADCAST
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10.6
MILLION

36% 
FROM LIVE BROADCAST

838
HOURS

63% 
FROM LIVE BROADCAST

11.4
MILLION

53.5
MILLION €

56% 
FROM LIVE BROADCAST

HOURS 
VIEWED

UCI TCL 
AUDIENCES*

BROADCAST 
HOURS

MEDIA 
VALUE

49% 
LIVE BROADCAST

+54% 
VS 2021

+25% 
VS 2021

+49% 
VS 2021

+111% 
VS 2021

(live, replay,highlights
NO PROMO*)

TV MONITORING
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MEDIA VALUE (K€)CUMULATIVE AUDIENCE (000) HOURS VIEWED (000) MEDIA VALUE (K€)

2,68
2,75

2,54

877

2,26

R1
MALLORCA

R2
BERLIN

R3
SQY

R4
LONDON

R5
LONDON

2,92 2,93

1,71

1,01

1,80

R2
BERLIN

R3
SQY

R4
LONDON

R5
LONDON

R1
MALLORCA

19,53

21,08

15,33

10,16

16,48

R2
BERLIN

R3
SQY

R4
LONDON

R5
LONDON

R1
MALLORCA

BREAKDOWN PER EVENT

TV MONITORING
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SOURCE:

TYPE OF PROGRAMMES 

SECONDARIES

RELIVE & 
HIGHLIGHTS

LIVE

63%

36%

37%

63%

12%

39%

49%

44%

56%

HOURS 
VIEWED

UCI TCL 
AUDIENCES

BROADCAST 
HOURS

MEDIA 
VALUE

DETAIL PER PROGRAM
2022 TV BROADCAST OVERVIEW
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SOURCE:

TOP COUNTRIES 
BROADCAST DURATION

95:50:24

83:01:10

68:42:40

65:36:10

36:08:05

30:00:00

22:30:00

Pan-Europe

Pan- Africa

Pan-Asia

Italy

UK

Spain

Japan

Canada

191:00:51

TOP COUNTRIES & CHANNELS

TV MONITORING

TOP COUNTRIES 
HOURS VIEWED (000)

937

678

562

454

279

60

52

Pan-Europe

Italy

Spain

Netherlands

UK

Colombia

Pan Asia

South Africa

7 408

TOP COUNTRIES 
CUMULATIVE AUDIENCE (000)

2 348

1 296

582

525

401

322

92

Pan-Europe

Netherlands

France

Spain

Germany

Italy

UK

Colombia

5 661



PROMOTION
#3

3.1 - FOCUS 

3.2 - SOCIAL MEDIA

3.3 - MEDIA



FOCUS ON 

PROMOTION
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*A LOWER REACH FROM PROMOTIONAL CAMPAIGNS DUE LOCAL CAMPAIGNS ORIENTED (VS PANEUROPEAN ONLY IN 2021) FOR A BETTER LOCAL AWARENESS ON EVENT MARKETS 

PROMOTION OVERVIEW

24.4 M
UNIQUE VIEWERS 

REACHED

293 H
TV COVERAGE

147.5 K
VIDEO VIEWS

51.4 K
UNIQUE VIEWERS

8M
UNIQUE LIVE

VIEWERS +18%
vs 2021

BROADCAST OTT COVERAGE

552 K
VIDEO VIEWS

459 K
UNIQUE VISITORS

+27%
vs 2021

EUROSPORT.COM

27.5 M*
TOTAL REACH

3,308
TV SPOT

1.3M€
MEDIA VALUE

PROMOTIONSOCIAL MEDIA 

39.8 M 
IMPRESSIONS

10.6 M 
VIDEO VIEWS

1544
POSTS
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OVERALL MARKETING CAMPAIGN TIMELINE FOR UCI TCL SEASON FROM SEPT TO DECEMBER 2022 : 
GLOBAL PROMOTION, EVENT PROMO, BACK ON TRACK, TICKETING, APP

MARKETING CAMPAIGNS

SEPTEMBER OCTOBER NOVEMBER DECEMBER

WEEKS 5/9 12/9 19/9 26/9 3/10 10/10 17/10 24/10 31/10 7/11 14/11 21/11 28/11 5/12 12/12

EVENTS
WCH

12-16TH
R1

12/11
R2

19/11
R3

26/11
R4+5
2-3/12

BACK ON 
TRACK 

EPISODES 1-5
16/10 -11/11

TRAILER 
CAMPAIGN  

40S (INCL. BOT 10S TAIL) + 30S PROMO, FOLLOWED BY TUNE-IN’S

CROSS
PROMO

CAMPAIGN

30S (LOCAL MARKETS + CNN 
EMEA FEED)

TICKETING 
CAMPAIGN 

30S TICKET SPOT ON-AIR / DIGITAL BANNERS (UK, DE, ES + FR)

ORGANIC NEWSLETTER AND SOCIAL ACTIVITY

APP APP SPOT 

PROMOTION
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1479
SPOT TICKETS

20.5 M
CUMULATED AUDIENCE 

REACH

1703
TRAILERS

22.8 M
CUMULATED AUDIENCE 

REACH

TAILOR MADE TICKETING 
CAMPAIGN PER EVENT 

(MULTI LOCAL) 

GLOBAL AWARENESS 
CAMPAIGN OVER 

THE SEASON

8.6 M€
ADVERTISING VALUE 

EQUIVALENT

3182 
TOTAL SPOT 

TICKETING & PROMO

43.3 M
TOTAL REACH

TICKETING & PROMO

SEASON 2 TV CAMPAIGNS
BROADCAST & PROMOTION
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58,9 K
CLICKS

DIGITAL CAMPAIGNS

PROMOTIONAL CAMPAIGNS IMPLEMENTED ON EUROSPORT 
WEBSITES & APP FOR EACH EVENT ON LOCAL COUNTRIES 

TO BOOST AWARENESS AND TICKETING PUSH 

✓ BILLBOARD
✓ BANNER
✓ MPU

8 M 
IMPRESSIONS

76,8 K€
ADVERTISING VALUE 

EQUIVALENT

EUROSPORT DIGITAL CAMPAIGNS
PROMOTION

✓ INTERSCROLLER
✓ INREAD
✓ PRE-ROLL
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147.5 K
VIDEO VIEWS

51.4 K
UNIQUE VIDEO VIEWERS 

TOP MARKET :
UK, FRANCE, ITALY, SPAIN, DENMARK

+19% 
VS 2021

+18% 
VS 2021

EUROSPORT DIGITAL CONTENT
PROMOTION

“ALL ACCESS”
OTT PASS

LIVE, ON-DEMAND
ENHANCED COVERAGE

54
COUNTRIES

21
LANGUAGES
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1 M
PAGE VIEWS

458,9 K
UNIQUE VISITORS

331,8 K
MINUTES VIEWS

552 K
VIDEO VIEWS

.COM

PROMOTION
DIGITAL CAMPAINS

DEDICATED UCI TRACK CHAMPIONS LEAGUE 
EDITORIAL CONTENT ACROSS 

11 EUROSPORT WEBSITES

EUROSPORT.FR

EUROSPORT.CO.UK

EUROSPORT.ES

EUROSPORT.ITEUROSPORT.DE

EUROSPORT.COM

EUROPE’S #1 SPORTS WEBSITE

33M
MONTHLY 

USERS

15
VERSIONS

12
LANGUAGES

EUROSPORT.DK

EUROSPORT.PL

EUROSPORT.NO

EUROSPORT.RO

EUROSPORT.NL
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EUROSPORT.FREUROSPORT.CO.UK

EUROSPORT.ES EUROSPORT.ITEUROSPORT.DE

NEWS, VIDEOS & SPECIAL CONTENT ON UCI TCL DEDICATED SECTIONS

CLICK TO ACCESS THE CONTENT

EUROSPORT.COM

EUROSPORT DIGITAL COVERAGE
PROMOTION

https://www.eurosport.com/cycling-track/uci-track-champions-league/
https://www.eurosport.fr/cyclisme-sur-piste/uci-track-champions-league/
https://espanol.eurosport.com/ciclismo-en-pista/
https://www.eurosport.com/cycling-track/uci-track-champions-league/
https://www.eurosport.it/ciclismo-su-pista/uci-track-champions-league/
https://www.eurosport.de/bahnradsport/
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NEWS, VIDEOS & SPECIAL CONTENT ON UCI TCL DEDICATED SECTIONS

CLICK TO ACCESS THE CONTENT

EUROSPORT DIGITAL COVERAGE
PROMOTION

NEWS, VIDEOS & SPECIAL CONTENT ON UCI TCL DEDICATED SECTIONS

EUROSPORT.ROEUROSPORT.PL

EUROSPORT.DKEUROSPORT.NO

EUROSPORT.NL

https://eurosport.tvn24.pl/kolarstwo,129/liga-mistrzow-w-kolarstwie-torowym-2022-wyniki-i-relacja-z-2-rundy-w-berlinie,1125351.html
https://www.eurosport.ro/cycling-track/uci-champions-league/
https://www.eurosport.dk/cykling-bane/uci-track-champions-league/2022-2023/
https://www.eurosport.nl/baanwielrennen/uci-track-champions-league/
https://www.eurosport.no/sykling-bane/uci-track-champions-league/2022-2023/


SOCIAL MEDIA

PROMOTION
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+72,4% 
VS 2021

66.2 K
TOTAL FANBASE 

FOLLOWERS
35.3 K  

24 K
FANS

FOLLOWERS
4.1 K  

FOLLOWERS
2.78 K  

THE NUMBER OF FOLLOWERS IS NOT A KEY INDICATOR OF SOCIAL 
MEDIA PERFORMANCE AS THE VISIBILITY OF CONTENTS DOES NOT 

DEPEND ON THE FOLLOWERS ANYMORE BUT ON AUDIENCE 
INTEREST MEASURED BY ALGORYTHMS.  HOWEVER, IT IS AN 

IMPORTANT SYMBOL AND INDIRECT INDICATOR OF SUCCESS. 
IT IS IMPORTANT TO KEEP BUILDING THE FAN COMMUNITY OF 

UCI TRACK CHAMPIONS LEAGUE.

SOCIAL MEDIA LISTENING
UCI TCL FANBASE
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1 - 25-34
2 - 35-44
3 - 18-24

AGE

87% MEN
13% WOMEN

GENDER

SOCIAL MEDIA OVERVIEW
UCI TCL FANBASE PROFILES

TOP COUNTRIES

AGE

87% MEN
13% WOMEN

GENDER

TOP COUNTRIES

1 - 25-34
2 - 35-44
3 - 18-24

AGE

75% MEN
25% WOMEN

GENDER

TOP COUNTRIES

1 - 35-44
2 - 25-34
3 - 18-24



S H I F T   A C T I V E   M E D I A  / / 2 0 2 2

25.5 M
VIDEO VIEWS 

51.9 M
IMPRESSIONS 

4.7%
ENGAGEMENT RATE  

1.2 M
ACTIVABLE AUDIENCE

74 K
CLICKS

FACEBOOK 6,7% 
INSTAGRAM 3,5%

TWITTER  1,9%

+ 88% VS 2021

66.2 K
TOTAL FAN BASE 

+ 47% VS 2021 

+ 185% VS 2021

+ 60% VS 2021

ZOOM ON IMPRESSIONS

THE ANALYSIS OF THE CUMULATED NUMBER OF IMPRESSIONS 
IS THE MAIN INDICATOR OF THE VISIBILITY THAT THE UCI TCL 

GETS FROM SOCIAL MEDIA. 
THE NUMBER OF IMPRESSIONS IS LINKED TO CONTENT 

QUALITY, CONTEXT AND, OF COURSE, ADVERTISING BUDGET.
x 25 VS 2021

SOCIAL MEDIA LISTENING
UCI TCL FANBASE KEY FIGURES
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SANTINI & BERTONI VISITS BEHIND THE SCENES TOURS WERE 
PRODUCED TO PROPOSE FANS TO DISCOVER UCI TCL 

SKINSUITS & TROPHIES CREATION 

SOCIAL MEDIA PRODUCTIONS

FACTORY VISITS

CLICK TO WATCH THE VIDEOS

A DAY IN ATHLETES LIFE
AHEAD OF THE SEASON, UCI TCL & EUROSPORT WENT TO VISIT 

SOME KEY RIDERS AND SPEND A DAY IN IN THEIR ENVIRONMENT 
AND OFFERED THESE OPPORTUNITIES TO TOP MEDIA TO JOIN

EXAMPLES

H. LAVREYSEN 
APELDOORN

CREW FROM 
EUROSPORT & 

NATIONAL 
NEWSPAPER 

DE TELEGRAAF

SEBASTIÁN MORA
CASTELLÓN

CREW FROM 
EUROSPORT & 

NATIONAL TV RTVE 
AND MARCA NATIONAL 

NEWSPAPER

EMMA HINZE
FRANKFURT

CREW FROM 
EUROSPORT & 

NATIONAL 
NEWSPAPERS SPORT 

BILD & RAD SPORT

https://youtu.be/Ag5IhEu8HWs
https://youtu.be/noMGvJIE37s
https://www.instagram.com/reel/Cip2zfbjiwG/?igshid=MDJmNzVkMjY%3D
https://www.instagram.com/reel/CjaiynWjq9D/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/reel/Cj-p1g5jHfk/?igshid=YmMyMTA2M2Y=
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FUNNY (YET INSTRUCTIVE) 
FEATURES SUCH AS THIS ONE 

PERFORM REALLY WELL ON ALL 
PLATFORMS

RAW, UNEDITED, RACE FOOTAGE WAS THE BEST 
PERFORMING CONTENT ON FACEBOOK

THIS TYPE OF CONTENT IS WHAT FANS 
CAN’T SEE ON TV AND THAT WORKS 

REALLY WELL AS A REEL

VIDEOS FROM THE CABLE CAM 
WITH NAME TAGS ARE A GREAT

FORMAT THAT’S BEEN WORKING
WELL SINCE LAST YEAR

CRASHES ARE UNFORTUNATE BUT 
CREATE SOME IMPRESSIVE FOOTAGE

FOR THE FANS TO WATCH

ANOTHER KIND OF EDIT THAT 
WORKS WELL, WE DIDN’T HAVE 
MANY OPPORTUNITIES TO USE IT 

THOUGH

REELS WITH MORE EDITING PERFORM
USUALLY A BIT LESS THAN RAW ONES

BUT THEY RAISE THE BAR IN TERMS
OF BRAND IMAGE.

SOURCE:

SOCIAL MEDIA OVERVIEW
TOP VIDEO POSTS

https://www.instagram.com/reel/CluSOSBDW1V/
https://www.instagram.com/reel/Ck4GnI9DXES/
https://www.instagram.com/reel/CluXkbEow29/
https://www.facebook.com/UCITCL/posts/pfbid0k8yqF9AowVp4L5TZyx5tx61kwzVow3FXT2eWHAtGbX51d5TAQERsyQpPdeBFF5J3l?__cft__%5b0%5d=AZURsMYfG27FSVqmFPEvucWuCo1iHBowmCStedwSnQyvxC0bG6OjynbszwtTyMqcaRnQ--Dh3HWxYoqQGm3NPZO3CNGDF7lZ7Jbz2ffBC-cRIIqdeG58MD6j-4G4xS9ErFA&__tn__=%2CO%2CP-R
https://www.facebook.com/UCITCL/posts/pfbid0TpEmiDNZuWjNFvYBi61hNsrxs6DieokprNtBucFfQv9Yoxz96fr9dfjxb6NhD8QDl?__cft__%5b0%5d=AZXUxqjyc2RXjC0dARKeRwgXBu1QNoiD00NdldCDMZOaHwukxSVRZ1vmeRloV4DHxZk8c2cI8Lri9BJB_p9PS4hyVGqmaSPK4sKD_09g8Fa8GW-4a3oV5KaKvXW1on6Xfrk&__tn__=%2CO%2CP-R
https://www.facebook.com/UCITCL/posts/pfbid03b2oAVCSa5XYUZUSFrP6dftJbvAoNJukHaQ9Ej9i1uzuA7USsZoJ18iNbwMJ1ghBl?__cft__%5b0%5d=AZXKucBgWFsEiBNFbcR76HqB4ulKt1LQK1iq-jaNa75cj8QRdDSpq21dEp6sF6fuycYAqcL2ldmJcfoyEiIl3GLuzf1IJCy-Ug4qzYJ16Ou9YVMxnls1Mxu5urSNMDXj6ai02hMztlXwWxxr6C2NvqRQ&__tn__=%2CO%2CP-R
https://www.instagram.com/reel/ClcOq2IjJrK/
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FANS SEEM TO HAVE ENJOYED PHOTO 
HIGHLIGHTS ALBUMS  FROM PAULINE 

BALLET PHOTOGRAPHER

LIKE LAST YEAR, THE BEST STATIC POST IS ABOUT 
DATA. VERY GOOD ENGAGEMENT FROM FANS 

EVERY TIME.

WINNER PHOTOS WERE
THE BEST PERFORMING

KIND OF PHOTO 
CONTENT, ESPECIALLY

WHEN SHARED AS 
COLLABS ON 
INSTAGRAM.

APP « CHEERS
STANDINGS » WAS A 
FUN AND ENGAGING

CONTENT 
PROMOTING THE 

PLATFORM

TIGHT FINISHES ALWAYS MAKE FOR AN 
IMPRESSIVE SHOT

STANDINGS POSTS ARE AN IMPORTANT 
PIECE OF INFORMATION THAT WOULD
DESERVE BEING SHARED MORE OFTEN

SOCIAL MEDIA OVERVIEW
TOP POSTS

https://www.instagram.com/p/Clw0wtQIatD/
https://www.facebook.com/UCITCL/posts/pfbid02REqX8WMcdA2vwLrZkFpFZ4znmbyPhdTBTZ2ZMnHEy9waaG6fTP1pwcY2bzRz9nkkl
https://www.instagram.com/p/CldYUD9M6JX/
https://www.instagram.com/p/CluQPdqsrbo/
https://www.facebook.com/UCITCL/posts/pfbid02pMidmdMPJjv4Mcpc4yrsW5rm1g6c3cgixoN21K7hHN7ct7G6kj4AWn5dZJaD9kvol
https://www.instagram.com/p/Ck4g6LtILh-/
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MORE COLLABS WITH RIDERS

RIDERS WERE INVOLVED IN CONTENT CREATION AND CONTENT SHARING. 
ALMOST EVERY INSTAGRAM POST FEATURED A RIDER, A PUBLIC FIGURE OR A TEAM AS COLLABORATOR.

RIDERS ARE 
PLAYFUL AND 

WILLING TO 
CREATE FUN 
CONTENTS

OUT OF THE BOX CONTENT WAS A 
NEW CONTENT EXPERIENCED THIS

SEASON. APPRECIATED BOTH BY THE 
PUBLIC AND RIDERS.

EACH VIDEO FOCUSING ON ONE 
RIDER IN PARTICULAR WAS POSTED
AS COLLABORATOR. IT ALLOWED US 
TO REACH THE RIDERS’ AUDIENCES 

ON INSTAGRAM

ALBERTO CONTADOR
CONTRIBUTED TO 

PROMOTE UCI TCL TO 
A BROAD CYCLING

AUDIENCE THROUGH
HIS HUGE FANBASE

TAILOR MADE CONTENT FOR 
COLLABS WITH UCI 

SOCIAL MEDIA 
CHANNELS 

SOCIAL MEDIA OVERVIEW
COLLABS

TAILOR MADE 
CONTENT FOR 

UCI SOCIAL 
MEDIA 

CHANNELS 

https://www.instagram.com/reel/ClbCBrnDhC3/
https://www.instagram.com/reel/Ck32_04j0l1/
https://www.instagram.com/reel/ClKCYASjB4X/
https://www.instagram.com/reel/Ck25qaBjNQF/
https://www.instagram.com/reel/ClYqvkCDCqf/
https://www.instagram.com/reel/ClZLD5egGVQ/
https://www.instagram.com/reel/ClZLD5egGVQ/


MEDIA

PROMOTION
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3356
DIGITAL ARTICLES

MONITORED ACROSS THE 
SEASON

4.97 B
ESTIMATED REACH 

OF DIGITAL ARTICLES

61
NEWS POSTED ON THE 

WEBSITE &  SHARED ON 
SOCIAL MEDIA CHANNELS

46.4 M€
ESTIMATED MEDIA VALUE

OF DIGITAL ARTICLES

42*
PRESS RELEASES

112
MEDIA ATTENDANCE

ON EVENT

KEY CONTENT & COVERAGE FIGURES
MEDIA OVERVIEW

*LEVERAGE OF THE FULL BREADTH OF THE WARNER BROS.DISCOVERY NETWORK TO AMPLIFY NEWS RELATING TO THE UCI TCL, SHARING OF 
MEDIA RELEASES (PRE-EVENT AND POST-EVENT), INTERVIEWS / QUOTES FROM RIDERS….ACROSS KEY EUROPEAN MARKETS INCLUDING: 

SPAIN, GERMANY, UK, ITALY, PORTUGAL, NORDICS REGION AND CEEMEA REGION

AHEAD AND DURING 
THE LEAGUE
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VOLUME OF ARTICLES PER COUNTRY 
JAN 1, 2022 - DEC 31, 2022

SOURCE

UK

GERMANY

SPAIN

FRANCE

CANADA

USA

THE NETHERLANDS

MALAYSIA

ITALY

VIETNAM

ONLINE COVERAGE – TOP COUNTRIES
MEDIA OVERVIEW

VOLUME OF ARTICLES’ SPLIT

Media Day Back on Track

MALLORCA
9%

LONDON 
29%

SEASON OVERVIEW
36%

BERLIN
8%

SQY
9%

METAVERSE
6%
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ONLINE COVERAGE – TOP 10 REACH
MEDIA OVERVIEW

CLICK TO READ THE ARTICLES

1. richardson challenging dutch cycling great (79m reach)

2. UCI track champions league 2022: gb’s katie archibald and ollie wood win in berlin (76m reach)

3. jennifer valente defends endurance series lead at the UCI track champions league (65m reach)

4. sir chris hoy y la nueva ‘revolución’ de la pista: “disfrutas de los mejores en dos horas, algo jamás visto antes” (59m reach)

5. de una cirugía a corazón abierto al sueño olímpico (54m reach)

6. nach pause wieder internationaler bahnradsport im velodrom (24m reach)

7. rad-sprinter bötticher weiter dritter in champions league (22m reach)

8. canada’s mathias guillemette turning heads after claiming UCI champions league division lead (17m reach)

9. à domicile, mathilde gros devrait se faire plaisir en ligue des champions de cyclisme sur piste (12m reach)

10. martha bayona, oro en el keirin de la UCI track champions league(6m reach)

SOURCE : 

https://www.dailymail.co.uk/wires/aap/article-11473563/Richardson-challenging-Dutch-cycling-great.html
https://www.bbc.com/sport/cycling/63691609
https://news.yahoo.com/jennifer-valente-defends-endurance-series-093700745.html
https://www.marca.com/ciclismo/2022/11/03/6363f7c0ca474196298b4587.html
https://as.com/ciclismo/mas_ciclismo/de-una-cirugia-a-corazon-abierto-al-sueno-olimpico-n/
https://www.focus.de/regional/berlin/uci-track-champions-league-nach-pause-wieder-internationaler-bahnradsport-im-velodrom_id_179974453.html
https://www.t-online.de/sport/mehr-sport/radsport/id_100087604/rad-sprinter-boetticher-weiter-dritter-in-champions-league.html
https://www.cbc.ca/sports/olympics/summer/cycling/track/mathias-guillemette-uci-champions-league-1.6663016
https://www.lequipe.fr/Cyclisme-sur-piste/Article/A-domicile-mathilde-gros-devrait-se-faire-plaisir-en-ligue-des-champions-de-cyclisme-sur-piste/1366935
https://www.elespectador.com/deportes/ciclismo/martha-bayona-oro-en-el-keirin-de-la-uci-track-champions-league/
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WEB COVERAGE HIGHLIGHTS
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SPAIN 
WEB COVERAGE HIGHLIGHTS
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WEB COVERAGE HIGHLIGHTS
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GREAT BRITAIN
WEB COVERAGE HIGHLIGHTS
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HIGHLIGHTS



WEB COVERAGE 
HIGHLIGHTS

https://www.cyclingweekly.com/racing/five-dutch-sprinters-squeezed-in-a-van-life-behind-the-glamour-of-the-track-champions-league
https://www.heraldscotland.com/sport/23164728.mark-stewart-bidding-glory-uci-champions-league/
https://www.cyclismactu.net/news-ligue-des-champions-mathilde-gros-je-ne-me-mets-pas-pression-70522.html
https://www.lequipe.fr/Cyclisme-sur-piste/Actualites/Mathilde-gros-a-nouveau-victorieuse-en-vitesse-individuelle/1365787
https://www.marca.com/ciclismo/2022/10/04/633b240046163f9b3c8b4580.html
https://elpais.com/deportes/2022-12-04/sebastian-mora-el-corredor-que-triunfa-en-el-ciclismo-del-futuro-y-sufre-las-penurias-del-antiguo.html
https://gearjunkie.com/biking/uci-track-bicycle-racing-metaverse
https://www.tuttosport.com/news/altri-sport/ciclismo/2022/11/19-100115433/la_champions_cresce_aspettando_l_italia
https://www.nst.com.my/sports/cycling/2022/11/850283/strong-return-azizul-after-heart-surgery
https://www.elespectador.com/deportes/ciclismo/martha-bayona-oro-en-el-keirin-de-la-uci-track-champions-league/


PRESS COVERAGE
HIGHLIGHTS



PRESS COVERAGE
EXAMPLES



PRESS COVERAGE 
HIGHLIGHTS



PRESS COVERAGE 
HIGHLIGHTS

https://drive.google.com/file/d/1CSYBQUejh2l8_6Udh2jqEj78encFTxQV/view?usp=sharing


DIGITAL
#4

4.1 - WEB

4.2 - APP

4.3 - METAVERSE



UCI TCL OFFICIAL WEBSITE
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UCITRACKCHAMPIONSLEAGUE.COM

Accessible in 4 languages : 

Content : news, racing format, race calendar, standing, riders profiles, library & dedicated media 
section with the latest news content and media practical assets such as press kit and high-
resolution photos. 

TOP COUNTRIES USERS

106 K
PAGES VIEWED

29 K
UNIQUE VISITORS

UCI TCL OFFICIAL WEBSITE
OVERVIEW

https://ucitrackchampionsleague.com/
https://www.pure-etcr.com/


UCI TCL OFFICIAL APP

DIGITAL
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The app delivers an immersive fan experience not seen before in cycling, showcasing the performance data and profiles of
riders in real-time, and providing unique insights into the world’s best track cyclists.

Fans can take an in-depth look at their favourite rider’s live average and maximum data across all four metrics via the ‘riders
focus mode’. Side-by-side comparisons between two athletes of choice are also available.

The UCI Track Champions League app, powered by the league’s global data partner AWS is bringing a unique experience
to track cycling fans during the UCI TCL rounds. This new product was promoted during the 2022 season throughout
linear tv and digital, with a PR input.

THE APP IS AVAILABLE ON 
iOS & ANDROID FOR FREE

UCI TCL OFFICIAL APP
POWERED BY
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18.911.386
TOTAL CHEERS

Urszula Los (poland)  : 7,411,528
L. Daniela G. González (mexico) : 6,697,361

Olena Starikova (ukraine) : 1,646,977

42 K
PAGES VIEWS IN 2022

Average use of 
the app 4 times 

across 2022 
season

UCI TCL OFFICIAL APP
POWERED BY

11.500
APP DOWNLOADS

ALL TIME TOP 5 
COUNTRIES USERS 

2,880 ANDROID
8,630 IOS

Peak downloads 
November 12th (mallorca) : 1,660

December 2nd/3RD (london 1) : 1,710



10/10/2022-31/12/2022

UCI TCL OFFICIAL APP 
POWERED BY

1.079
TRAILERS 

21 M
REACH

37 M
IMPRESSIONS 

34M
REACH

PROMO CAMPAIGN

DIGITAL

CLICK ON THE PICTURES TO ACCESS THE CONTENT

PRESS RELEASE SOCIAL MEDIA

LINEAR

ON EVENT

https://drive.google.com/file/d/1S-P23yYW7x34xXc3OoByrUlhmE8StC32/view
https://mailchi.mp/ucitrackchampionsleague/calendar-announcement-2069359?e=6745215c38
https://mailchi.mp/ucitrackchampionsleague/calendar-announcement-2069663?e=6745215c38


UCI TCL METAVERSE

DIGITAL



In October 2022,  a multi-year agreement between infinite reality and Discovery Sports Events was announced to develop - as 
exclusive metaverse partner - new and revolutionary ways for audiences to engage with track cycling. Only three months after the 
partnership announcement and an intense work to develop the project, an exclusive metaverse preview was showcased prior to 
the UCI Track Champions League 2022 grand finale in London, to give the media a first insight of the full immersive fan 
experience that is being developed for the 2023 season.

Eliott jobe (IR) and François Ribeiro (DSE), leaded a virtual guided tour of the metaverse environment and answered the 
journalists' questions on site and remotely. After the virtual tour, the journalists were able to enjoy an exclusive and live access to 
the UCI TCL metaverse during the two final rounds to test and discover the different functionalities and contents that are being 
developed for next season.

UCI TCL PREVIEW
METAVERSE

https://www.youtube.com/watch?v=RHl5xB7RCaQ&t=38s


EVENT
#5

5.1 - EVENT ATTENDANCE

5.2 - SPORTING
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+18,000 
SPECTATORS

MALLORCA

+2,400 
SPECTATORS

BERLIN

+2,800
SPECTATORS

ST-QUENTIN EN YVELINES

+2,600
SPECTATORS

2022 EVENT ATTENDANCE

LONDON

+4,800
SPECTATORS

LONDON

+5,500
SPECTATORS
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KEY FIGURES

824 LAPS OF RACING COMPLETED 

ACROSS 206 KM 

150 RACES

12 HOURS OF RACING 

35 WINNING RIDERS

33 returning for a second season
39 (19 male and 20 female) 

making their debuts

HIGHEST FLYING 200M AVERAGE SPEEDS REGISTERED DURING THE 
LEAGUE : 

73.2KPH - MEN’S SPRINT LEAGUE (MATTHEW RICHARDSON)

65KPH - WOMEN’S SPRINT LEAGUE (KELSEY MITCHELL)

Elsewhere, SARAH VAN DAM (Canada) and AZIZUL AWANG (Malaysia) 
recorded the highest heart rate throughout the series, both reaching
a staggering 209BPM.

2,271 watts of peak power for JEFFREY HOOGLAND FOR MEN’S 
SPRINT IN LONDON

1,525 watts for KELSEY MITCHELL beating her personnal best peak
power by 25watts

20 different riders emerging triumphant at least once

STAGGERING POWER NUMBERS

HIGHLIGHTS
SPORTING
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2021 – K. ARCHIBALD (145 PTS)

2022 – J. VALENTE (161 PTS)

WOMEN’S ENDURANCE LEAGUE

FINAL STANDINGS – CHAMPIONS OVER THE SEASONS
SPORTING

2021 – H. LAVREYSEN (147 PTS)

2022 – M. RICHARDSON (183 PTS)

MEN’S SPRINT LEAGUE

2021 – E. HINZE (128 PTS)

2022 – M. GROS (140 PTS)

WOMEN’S SPRINT LEAGUE

2021 – G.HOOVER (107 PTS)

2022 – C. IMHOF (125 PTS)

MEN’S ENDURANCE LEAGUE
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THE PRIZE GIVING CEREMONY WAS BROADCASTED LIVE ON TV TO CROWN THE FOUR CHAMPIONS OF THE UCI TRACK CHAMPIONS 
LEAGUE. EACH OF THEM RECEIVED A PERSONALIZED TROPHY – 68CM REPLICA OF THE ICONIC BIG TROPHY

BY THE UCI PRESIDENT, DAVID LAPARTIENT AND THE UCI TCL AMBASSADOR, KRISTINA VOGEL. 
ALL THE UCI TCL 2022 ATHLETES TOOK PART IN THE CEREMONY & CELEBRATION

THE TROPHIES HAVE BEEN MADE BY GDE BERTONI; 
COMPANY'S MOST FAMOUS PRODUCTION IS THE FIFA 

WORLD CUP TROPHY DATING FROM 1971 : 

➢ 94 CM HIGH 
➢ OVAL SHAPE REPRESENTS THE TRACK 

➢ LED STRIP ON THE EDGE – UNIQUE FEATURE 
FOR A TROPHY

➢ CHAMPIONS' NAMES ENGRAVED EVERY YEAR

UCI TRACK CHAMPIONS LEAGUE TROPHY

PRIZE GIVING CEREMONY
SPORTING
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“This definitely caps off 
a much better year than I ever could have hoped for, 

and thankfully, my first UCI Track Champions 
League series has played out pretty much how I hoped for 

as well. It’s a good environment , with good racing, 
and I’ve really enjoyed it."

•"It’s just crazy. I never believed I could win this when I travelled to 
Mallorca for Round 1. I gained power and experience with every passing 

round and 
I kept things consistent. It was an incredible moment when I realised I’d

won. This victory is the biggest thing for me. The crowd and 
the atmosphere was electric".

R1 : 32 PTS
R2 : 34 PTS
R3 : 32 PTS
R4 : 33 PTS
R5 : 30 PTS

Total : 161 PTS

R1 : 18 PTS
R2 : 30 PTS
R3 : 32 PTS
R4 : 19 PTS
R5 : 26 PTS

Total : 125 PTS

HIGHLIGHTS - ENDURANCE CHAMPIONS
SPORTING
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“I’m really proud I took the jersey home. It was 
harder than the Olympics. I'm proud, happy and 
really satisfied. I knew it was going to be hard so I 

did my best and I didn't think about the overall win, 
just heat to heat.”

“It feels surreal to have won the 2022 UCI Track Champions 
League.I knew it was going to be close between Harrie [Lavreyse

n] and I coming into the end, but it couldn’t have 
come any closer than that. This win is super important and it me

ans a lot to me »

R1 : 20 PTS
R2 : 26 PTS
R3 : 37 PTS
R4 : 27 PTS
R5 : 30 PTS

Total : 140 PTS

R1 : 35 PTS
R2 : 37 PTS
R3 : 37 PTS
R4 : 37 PTS
R5 : 37 PTS

Total : 183 PTS

HIGHLIGHTS - SPRINT CHAMPIONS
SPORTING



S H I F T   A C T I V E   M E D I A  / / 2 0 2 2

TOP 10 FINAL STANDINGS
SPORTING

SPRINT LEAGUE
ENDURANCE

LEAGUE



CORPORATE & SOCIAL
RESPONSIBILITY

#6
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As a signatory to the sports for climate action framework, an initiative from the united nations, Discovery Sports Events works 
with all its series partners to commit to achieving and supporting global climate change goals. Thus, discovery sports events
supports the 17 sustainable development goals implemented by the un. Adopted by 193 countries in 2015, the sdgs are a 
universal call to action to end poverty, protect the planet, and ensure that by 2030 all people enjoy peace and prosperity. 

Since its launch in 2021, the UCI track champions league has been dedicated to promoting equality within the sport. 

During the 2022 season, the sustainability goal of the UCI TCL was to use the events as a concrete educational tool for local
communities from various backgrounds. Thus, the UCI TCL had supported 3 sdgs through local partnerships : 

➢ Quality education

➢ Gender equality 

➢ Reduced inequalities

INTRODUCTION
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UVSQ (university of versailles saint-quentin-en-yvelines) is part of the paris saclay group, which is ranked 1st in
continental europe according to the 2022 academic ranking of world universities (ARWU).

SQY - UNIVERSITÉ DE SACLAY
CORPORATE & SOCIAL RESPONSABILITY ACTIVATION

PARTNERSHIP WITH french LOCAL UNIVERSITY 

Ten students from the local university were invited to round 3 of the UCI track champions league.

The students came from two different master’s degrees specialising in :

✓ Environmental sciences (corporate social responsibility), university of versailles saint-quentin-en-yvelines.

✓ Sport science (sport leisure and event management), university of paris saclay.

They carried out a social and environmental audit of the event. Thanks to their experience, they suggested areas for improvement and 
proposed new ideas for the next season of the UCI TCL regarding sustainability. Before enjoying the races, they had a private backstage tour of 
the event and of  the TV production
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Rise is a not-for-profit, advocate group whose goal is to achieve a diverse 
and gender balanced workforce across the broadcast media and 
entertainment technology sector, specifically within the areas of 
engineering, technical operations, sales, marketing and business.

Rise : gender equality within the broadcast industry

As part of the partnership between the UCI TCL and AWS, eight young 
women from the programme rise, women in broadcast (wib) visited the 
UCI track champions league and were given backstage access to the 
rehearsals before the final rounds of the UCI TCL. The aim of this 
experience was to provide hands-on experience to a group of students in 
a tier 1 live sports broadcast event, including access to key roles within 
the organization. 

LONDON – RISE PROJECT
CORPORATE & SOCIAL RESPONSABILITY ACTIVATION
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British Cycling City Academy: 
Tackling inequality in cycling 

Twelve of the City Academy kids were invited to watch the final 
round of the uci tcl in london.
In addition to the photos taken and the autographs received, 
they took part in a press conference with Mark Stewart, Emma 
Finucane and Chris Hoy. They also talked with Orla Chennaoui, 
lead presenter for cycling events for Eurosport.

Supported by the Rapha foundation, 
British Cycling aims to increase 
participation in under-represented 
groups through their new city academy 
hubs. Their goal is to tackle inequality in 
cycling and empower communities to 
create their own champions in cycling.

LONDON – BRITISH CYCLING CITY ACADEMY
CORPORATE & SOCIAL RESPONSABILITY ACTIVATION



SIDE PRODUCTS / EVENTS
#7

7.1 - BACK ON TRACK DOCUSERIES

7.2 - UCI TCL MEDIA DAY @ SQY

7.3 - UCI TCL METAVERSE LAUNCH



BACK ON TRACK DOCU SERIES

SIDE PRODUCT



PROGRAMMING : 

1/ DIGITAL BROADCAST PROGRAMME - APRIL/MAY 2022  
2/ LINEAR BROADCAST PROGRAMME (between track cycling world championships & UCI TCL) – OCTOBER / NOVEMBER 2022

CLICK HERE TO WATCH THE TEASER

DOCU SERIES
BACK ON TRACK

Back on Track is a five-episode series that goes behind-the-scenes of the UCI Track Champions League. This 
docuseries tells the gripping stories that shaped the inaugural uci track champions league season in 2021.

Four months on from the league’s nerve-shredding final round in London, Back on Track gave viewers an 
exclusive access-all-areas pass into season one of the UCI Track Champions League.

The series follows a diverse cast of multiple gold medalists and UCI World Champions including Harrie
Lavreysen, Emma Hinze, Katie Archibald and Gavin Hoover, unearthing the intense rivalries and unlikely
friendships forged both on and off the track.

The docuseries that uncovers the surprising personal tales behind the latest, exciting chapter in track cycling's
development. From canada’s kelsey mitchell - who went from soccer player to olympic track cyclist in the 
space of three years - to Emma Hinze and Lea Friedrich - friends, teammates and intense rivals on the track -
each rider had a story to tell.

15.7 M 
CUMULATED REACH
AUDIENCE & PROMO 

AUDIENCE 
REACH 

LINEAR & DIGITAL 
200

PROMO TRAILERS
TV CAMPAIGN

https://www.youtube.com/watch?v=mX5RzsB8X4k
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EPISODE 1 EPISODE 2 EPISODE 3 EPISODE 4 EPISODE 5 

BROADCAST

TV PROGRAM
BACK ON TRACK

CLICK ON THE PICTURES TO WATCH THE TEASER OF EACH EPISODE

https://youtu.be/oKDILA-v0dY
https://youtu.be/jMiMLKTfiaY
https://youtu.be/NZNGkjZQvNw
https://youtu.be/2p5MGR3l5vg
https://m.youtube.com/watch?v=mX5RzsB8X4k
https://www.youtube.com/watch?v=mX5RzsB8X4k


S H I F T   A C T I V E   M E D I A  / / 2 0 2 2BACK ON TRACK 
WEB COVERAGE HIGHLIGHTS



UCI TCL MEDIA DAY 
SAINT-QUENTIN-EN-YVELINES NATIONAL VELODROME

SIDE PRODUCT



STAKEHOLDERS
➢ FRANÇOIS RIBEIRO (HEAD OF DISCOVERY SPORTS EVENTS)

➢ GILLES PERUZZI (UCI HEAD OF TRACK CYCLING)

➢ JAMES POPE (UCI TCL EVENT & SPORTS DIRECTOR)

➢ CHRIS HOY (UCI TCL AMBASSADOR)

➢ FLORIAN PAVIA (UCI TCL SERIES DIRECTOR)

➢ ALEX SKELTON (DIRECTOR OF SPORTS SCIENCE AGENCY)

➢ 3 MEN / 3 WOMEN
➢ 3 SPRINTERS / 3 ENDURANCE
➢ 3 UCI TCL 2021 RIDERS / 3 ROOKIES
➢ 6 NATIONALITIES:

ATHLETES
MATHILDE GROS, RACHELE BARBIERI, PAULINE GRABOSCH, 
SEBASTIÁN MORA, MATTHEW RICHARDSON AND GAVIN HOOVER

➢ 25 EUROPEAN JOURNALISTS 
➢ (L’ÉQUIPE, MARCA, EL PAÍS, TUTTOSPORT, CYCLING WEEKLY, WIELERFLITS, EUROSPORT OR BROADCAST SPORT, AMONG OTHERS), 

FROM 6 KEY EUROPEAN CYCLING MARKETS :

MEDIA

MEDIA DAY EVENT AT  
MEDIA OVERVIEW

CLICK ON THE PICTURE TO WATCH THE HIGHLIGHTS VIDEO 

https://drive.google.com/file/d/1VgFy8D3232DjZv2ICX3X5QyJJ6V2-QaO/view?usp=sharing


THE UCI TCL MEDIA DAY WAS ORGANIZED ON NOVEMBER 3RD, 2022 
AT THE SAINT QUENTIN EN YVELINES VELODROME.  

WITH 25 EUROPEAN JOURNALISTS FROM KEY CYCLING MARKETS, THE ACTION DAY WAS AN 
OPPORTUNITY TO SHOWCASE THE UCI TRACK CHAMPIONS LEAGUE, LAUNCH SEASON 2 IN AN 

ENGAGING WAY, AND PRESENT TRACK CYCLING FROM A DIFFERENT AND INMERSIVE POINT OF 
VIEW TO HELP THE MEDIA UNDERSTAND THE CHARACTERISTICS AND THE CHALLENGES THAT 

MAKE THIS DISCIPLINE DIFFERENT AND UNIQUE. 

IT INCLUDED A TRACK CYCLING MASTERCLASS WITH A PROFESSIONAL INSTRUCTOR AND TCL 
CHAMPIONS’ EXPERT TUITION. LAP TIMES AND INDIVIDUAL DATA WERE RECORDED FOR 

PERSONALIZED POST EVENT MEDIA ASSETS.

CLICK ON THE PICTURE TO ACCESS THE DETAILED 
PROGRAMME OF THE MEDIA DAY

TWO MEDIA ROUND TABLES DESIGNED TO INTRODUCE IMPORTANT STAKEHOLDERS AND 
DISCUSS KEY CONCEPTS AND MESSAGES WITH A SELECTED AUDIENCE + A BEHIND THE SCENES 

TOUR OF THE OLYMPIC VELODROME COMPLETED THE PROGRAM. 

MEDIA DAY EVENT AT  
MEDIA OVERVIEW

https://drive.google.com/file/d/15KA70_EiXMttCQLZQw2zy_rYT-8boF7B/view


UCI TCL METAVERSE LAUNCH

SIDE EVENTS



UCI TCL PREVIEW
METAVERSE

CLICK ON THE PICTURE TO REWATCH 
THE REMOTE METAVERSE PREVIEW MEDIA SESSION

PASSCODE: W+Bsn4tW  

MEDIA SESSIONS – IN LONDON & REMOTE 

https://zoom.us/rec/share/edMOOriC7kPlRKato8nJcoc75TPuY_JQQ7Rpp0t_W_Mx1IipDE_2kmTAp4n5m6gk.1YdEdLiypGRGiJ8f?iet=aVTYYXFW-OSFRJN2MjBPWG_nAl9pf-kdL5JwswEKLPA.AG.vMGuAMymlIkAafDZFC1zG-RNlY5RmpdSNYj6jJee1cV0RgRTVSUNxIjg56DgTTd6iNSr0u1bkRKcJo5FidtwO3JxJR5wNdgTXHfyx6sTqjTjxphU2Dweu6PEp2n94aPBPkQF7g.Kbdt6Z6NnpmRyytPc17Igg.SuHxQZ1EEPJui0fl


UCI TCL PREVIEW
METAVERSE

DIGITAL MEDIA COVERAGE

EXAMPLES OF ARTICLES PUBLISHED - CLICK ON THE PICTURES TO READ THE ARTICLES

https://www.cyclingweekly.com/news/what-does-watching-cycling-in-the-metaverse-really-entail
https://dnyuz.com/2022/12/06/infinite-reality-partners-on-the-metaverse-with-warner-bros-discovery-sports/
https://elpais.com/deportes/2022-12-04/sebastian-mora-el-corredor-que-triunfa-en-el-ciclismo-del-futuro-y-sufre-las-penurias-del-antiguo.html
https://venturebeat.com/games/infinite-reality-partners-on-the-metaverse-with-warner-bros-discovery-sports/
https://game-news24.com/2022/12/07/infinite-reality-has-been-closely-partnering-with-warner-bros/
https://www.broadcastnow.co.uk/tech-innovation/warner-bros-discovery-jumps-into-metaverse-with-track-champions-league/5177226.article
https://fr.techtribune.net/jeux-videos/infinite-reality-sassocie-sur-le-metaverse-avec-warner-bros-discovery-sports/527341/


UCI TCL PREVIEW
METAVERSE

DIGITAL MEDIA COVERAGE

EXAMPLES OF ARTICLES PUBLISHED - CLICK ON THE PICTURES TO READ THE ARTICLES

https://www.abc.es/deportes/ciclismo/realidad-virtual-irrumpe-ciclismo-pista-20221104192405-nt.html
https://elpais.com/deportes/2022-11-12/la-promesa-del-metaverso-inflama-al-ciclismo-con-la-champions-league-de-la-pista.html
https://www.mundodeportivo.com/ciclismo/20221118/1001896344/revolucion-tecnologica-uci-track-champions-league.html
https://lecycle.fr/actualites/uci-track-champions-league-un-show-pour-redorer-la-piste/34239/
https://www.eurosport.fr/cyclisme-sur-piste/uci-track-champions-league/2022-2023/qu-est-ce-que-le-metaverse-suivez-l-uci-track-champions-league-a-londres-de-facon-novatrice-grace-a-cette-technologie_vid1771965/video.shtml
https://www.broadcastnow.co.uk/production/how-the-track-champions-league-wants-to-bring-innovation-to-cycling/5176666.article
https://www.ibc.org/features/uci-and-wwe-bring-the-metaverse-and-web3-video-into-mainstream-sports/9322.article
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